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Voter Profiles by Telephone Wire Center: Like Shooting Fish in a Well-Mapped Barrel
By Charlie Lindauer
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Calling voters has been a general practice for political campaigns for decades.    Whether it is messaging, getting out the vote or polling, telephone contact is a great way of communicating with the voter.  

Over the past fifteen years, geographic information systems (GIS) have become more popular in political races.  Now, it is commonplace for maps to be on war room walls, candidate’s website, headquarters’ desktops and staffers’ smart phones.  With mapping tools, spatial patterns and relationships pop out that are often lost in a sea of tables and texts.  As a result, cartographic technology has made targeting voters like shooting fish in a barrel.  

Optimizing call resources can be supported with an innovative mapping approach: spatially profiling voters by wire centers.  Each center represents a single or a group of phone prefixes (the three digits of a phone number after the area code).  Instead of blanketing districts with calls and wasting dials on untargeted ears, now preliminary research can be done in a district to target the residents to call.  

The geographic boundaries for the wire centers, albeit expensive, can be acquired from third party data vendors.  Users can overlay center geographies with precinct boundaries that have associated historical voter support, turnout and party registration figures.  The next step is to aggregate voter precincts that comprise each wire center.  Lastly, voter statistics can be summarized by center, resulting in geographies that can then be classified for thematic mapping.

The Heath Shuler voter support map of North Carolina’s 11th congressional district is one example of how wire center profiles can benefit a campaign.  NC-11 is comprised of fifteen counties and situated within the 828 area code at the “toe” of the Tar Heel State.  Several counties have divided “red” and “blue” support (ex. Buncombe, Haywood, Jackson).  In these areas, instead of carpet-bombing counties with one call approach, campaigns can engage multiple calling efforts.  According to Thomas Mills, a political consultant with western NC expertise, “Campaigns can really concentrate their resources in this competitive district.  You can send persuasive messages to the soft wire centers and GOTV calls to the hard ones.”

Before you pick up the phone on your next campaign, consider looking at the spatial landscape of wire centers in the district.  Investing in a little geographic homework will pay dividends on Election Day.  
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